
tor Linked Im ® 

HOBI Faculty & staff 

UF
UNIVERSITY of 

FLORIDA 

Health Outcomes and 
UF I Biomedical Informatics 

UNIVERSITY of FLORIDA 

GET STARTED OR IMPROVE 

WITH BEST PRACTICES 

Thursday, Oct. 9 

2:30 PM 

Room 7037 

Attend in person or on Zoom to learn best practices 
for using Linkedln in an academic setting. 

Thirty minutes will be available for questions and 
personal requests. 

Jim Harper 
HOBI Marketing Manager 

harperfish@ufl.edu 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

HOBI LinkedIn Page 

1 April 15, 2024 
Launch date 

2 1,019 Followers 
Students, UF Alumni, Professors, Other 

24% located in Gainesville 

3 ~2-3 Weekly Posts 
Highlight department accomplishments 

4 Free Account 
Jobs can be promoted as posts 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Why use LinkedIn? 
The LinkedIn Platform 
• Trusted, stable platform for 

professionals 
• Owned by Microsoft 
• Global reach: 1 billion+ members 

from over 200 countries 

Key Benefits 
• Free profile = e-resume 
• LinkedIn Learning Career Hub 

• Free for UF students, faculty, and staff 
• go.ufl.edu/linkedinlearning 

• Intuitive Interface 
• Networking 

• Former schools/employers 
• Current colleagues 
• Future opportunities 
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https://go.ufl.edu/linkedinlearning
https://go.ufl.edu/linkedinlearning
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Getting Started 
Download app or visit 
https://www.linkedin.com 

Search help: “Create a good LinkedIn profile” 

- Include photo! 

Under Experience link to HOBI (search “Health 
Outcomes & Biomedical Informatics”) 

Follow colleagues, join interest group 
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https://www.linkedin.com/
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Free vs. Premium 

Premium accounts are $30/monthly 
• Free 1 month trial offered 

https://www.artisan.co/blog/how-much-is-linkedin-premium 
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https://www.artisan.co/blog/how-much-is-linkedin-premium
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Posting 
• Consider your audience 
• Include a link or photo 
• Type @ before a name to tag people 

and organizations in your post 
• Limit using emojis 
• Like and comment posts 
• Add relevant hashtags 
• Draft and schedule posts 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Posting 
• Consider your audience 
• Include a link or photo 
• Type @ before a name to tag people 

and organizations in your post 
• Limit using emojis 
• Like and comment posts 
• Add relevant hashtags 
• Draft and schedule posts 

Repost 

Tagged users and 
organizations 

Original Post 

Comments 

Reactions 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Posting 
• Consider your audience 
• Include a link or photo 
• Type @ before a name to tag people 

and organizations in your post 
• Limit using emojis 
• Like and comment posts 
• Add relevant hashtags 
• Draft and schedule posts 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Posting 
• Consider your audience 
• Include a link or photo 
• 

and organizations in your post 
• Limit using emojis 
• Like and comment posts 
• Add relevant hashtags 
• Draft and schedule posts 

Type @ before a name to tag people 



Event Highlights 

Event Pictures 

Repost Count 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Posting on your LinkedIn 
What to Post? 
• New jobs or roles 
• Awards 
• Publications 
• Event promotion and post-event 

highlights 
• Avoid personal and vacation posts 

• Collaborations and 
acknowledgements 

• Re-posts with commentary 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Posting on your LinkedIn 
How often? 
• Weekly 
• Daily while attending or speaking at 

conferences or events 
• Best posting windows are mornings, 

Tuesday – Thursday 

LinkedIn and marketing agencies publish data on the best 
engagement times-–search and review blogs for tips and tricks 

What's the Best Time to Post Content on LinkedIn 
LinkedIn for Marketing Blog 
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https://www.linkedin.com/business/marketing/blog/linkedin-ads/whats-the-best-time-to-post-on-linkedin


 

   
  

 
    
 

 

L I N K E D I N  F O R  H O B I  &  S TA F F  

Networking 
• Use Connect button from a profile, and add a note 
• Complete your profile first, include skills 

• Allows for endorsements 

• Seach and follow experts 
• Look for UF colleagues and other institutions 
• Join a group 
• Use main menu button My Network: people you may know 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

Privacy Issues 

Changes effective 
November 3, 2025 
October 2025: 
“The Dutch privacy regulator 
has urged the country’s users 
of social media platform 
LinkedIn to disable the 
platform’s AI settings to avoid 
their data being used to train 
models.” 
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L I N K E D I N  F O R  H O B I  &  S TA F F  

LinkedIn Learning Career Hub 
More than 16,000 free training courses 
in seven different languages 
• Soft and Technical Skills 
• Software Training 
• AI Role Play 
• Coding Practice 
• Course Certifications 
• Explore Career Paths 

LinkedIn Guide - UF Career Connections ➔ 
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https://cdn.uconnectlabs.com/wp-content/uploads/sites/244/2024/01/LinkedIn-Guide.pdf
https://cdn.uconnectlabs.com/wp-content/uploads/sites/244/2024/01/LinkedIn-Guide.pdf
https://cdn.uconnectlabs.com/wp-content/uploads/sites/244/2024/01/LinkedIn-Guide.pdf
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Visit UF IT for more 
information and 
instructions for 
accessing 
LinkedIn Learning 

UF IT website ➔ 
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https://it.ufl.edu/training/linkedin/


 

 

 

  
 

 

  

October 10, 2025 

Follow HOBI 
on LinkedIn 
Use the QR code here to visit our page. 
Share posting ideas via 
hobi@health.ufl.edu 

Jim Harper 
Marketing Manager 
UF College of Medicine, HOBI 

U N I V E R S I T Y  O F  F L O R I D A  

mailto:hobi@health.ufl.edu
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